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42.86% 15

14.29% 5

Q1 Are you familiar with the "Kaua‘i
Tourism Strategic Plan 2006-2015"?

Answered: 35 Skipped: 0

Total 35

Yes, I've read
it

Yes, I'm
vaguely...

No, I'm not
aware of it ...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes, I've read it

Yes, I'm vaguely familiar with it

No, I'm not aware of it or haven't read it
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54.29% 19

45.71% 16

Q2 Is the Kaua‘i tourism industry still
booming?

Answered: 35 Skipped: 0

Total 35

# If you answered No, how would you describe it? Date

1 I would not use the term "booming". After the Great Recession of 2008-09, the Visitor Industry has rebounded to
2007 levels and maintaining decent arrivals and occupancy. If it were "booming", hotel / resort developers would
be investing in new product and hiring employees. That is not the case now. The industry is enjoying a steady
pace, but being cautiously optimistic as this economy is very tenuous and can quickly change with national
and/or global events.

11/5/2014 6:42 PM

2 Moderated 11/5/2014 10:30 AM

3 It seems to be on the incline, However I feel we are very vulnerable to a big downturn if Airline tickets keep
increasing. Also potentially impacting tourism are natural disasters, & high taxes that impact the cost of doing
business.

11/4/2014 9:34 PM

4 I think it is stable. The industry seems to have leveled off with hotel and resort accommodation space being very
competetive.

11/3/2014 1:09 PM

5 It is growing but not booming 11/1/2014 1:06 PM

6 The cost of airfare have damper arriving visitors and with hte thread of Ebola, it's going to hurt the visiotrs arrival
count.

11/1/2014 9:51 AM

7 The level of tourism seems to have leveled off and is starting to drop a little bit over the most recent months 10/31/2014 11:08 PM

8 Somewhat stalled. 10/31/2014 9:26 PM

9 flat 10/31/2014 7:15 PM

10 Stabilizefd but certainly not booming. Group business has yet to return to Kauai in appreciable numbers 10/29/2014 2:02 PM

11 It is doing well, but not exploding 10/28/2014 3:20 PM

12 But slowing down - 2015 strong 10/28/2014 12:51 PM

13 occupancy is not where it should be for hotel properties. we are barely back to 2007 levels 10/27/2014 2:42 PM

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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14 no, it's flattened out, and maybe slightly increasing over some down years. 10/27/2014 1:23 PM

15 It seems stable, and growing slowly. 10/27/2014 12:45 PM

16 Almost booming but not quite 10/25/2014 3:28 PM

17 We have peaked and have essentially reached "capacity". We have started to level off, and have been flat for the
past few months. We just need to maintain a healthy number for arrivals on a consistent basis.

10/24/2014 7:32 PM

18 Yes but the competition is very aggressive. We need to stay ahead of the competition. In all that we do v 10/23/2014 9:57 AM
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94.29% 33

5.71% 2

Q3 CRITICAL ISSUE: Finding a Sustainable
BalanceA key issue in 2006 was how to
welcome visitors while preserving the

environment, protecting the native Hawaii
culture, and maintaining a good quality of

life for residents. This includes
consideration for:• Adequate, affordable

airlift• Maximizing accommodations
capacity• Visitor satisfaction• A sufficiently
numbered and skilled workforceIs Finding a

Sustainable Balance still a critical issue?
Answered: 35 Skipped: 0

Total 35

# If you answered No, please explain. Date

1 We are far from having too many visitors. They are not over-consuming our resources and we need them for our
primary job-creating industry.

10/28/2014 3:22 PM

2 I think too much emphasis has been place on special community interest groups and not enough on getting
business to our destination. the community and gov't official’s have no idea how important tourism is to this
economy and how fragile it is today. The Mayor and County Council could take a lesson from some of the other
counties

10/27/2014 2:50 PM

3 More important now as we move forward. 10/24/2014 7:34 PM

4 Airline fares are too high Need more nonstop Trans pac flights Airport needs basic upgrades Wifi, companion
restrooms, extend air conditioning add gate hold rooms etc. Need more training. Develop the same try of
incentive we give travel traders to our hotel and entertainment partners.

10/23/2014 10:13 AM

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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97.14% 34

2.86% 1

Q4 CRITICAL ISSUE: Managing State and
County IssuesThe 2006 plan stressed the

critical nature of how state and county
plans support each other, as well as the

many stakeholders that need to play a role
in achieving multiple objectives and state
and county tourism visions. The plan said

cooperation, collaboration, and
participation by all stakeholders will be
required to attain success. When this is

done right, a healthy land, healthy people,
and a healthy visitor industry will flourish.Is

Managing State and County Issues still a
critical issue?

Answered: 35 Skipped: 0

Total 35

# If you answered No, please explain. Date

1 It seems to me current thinking from the State and to some extent, the County is not in sync with efforts from
KVB. Managing the issues is critical, but cooperation from the State is the first priority, not the current "Take, take,
take" & "Do as I say" mentality

11/3/2014 11:43 AM

2 Increasing visitors tax and timeshare property tax continue to be a serious concern with the hospitality industry
and the lack of knowledge by the City Councilmen regarding to the tourist industry?

11/1/2014 10:19 AM

3 Yes - but with the Hawaii Dairy Farm there isn't the support to oppose this plan from the Hospitality community or
County

10/28/2014 2:13 PM

4 the challenge is has not been exacuted upon. When has there ever been a forum 10/27/2014 2:50 PM

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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5 But this doesn't mean that the counties have to abide by what the state wants. The STATE should pay attention
to what the counties are saying as they are at the front lines.

10/27/2014 7:54 AM

6 It will always be a critical issue - but I would note that I think we have made significant improvement in this area
since the plan was done in 2006. I am proud of the partnerships we have developed and think we have made
huge strides in this area.

10/24/2014 7:34 PM

7 Yes we need constant collaboration and sharing. Some samples are the Water Safety Video and entertainment
here on Kauai.

10/23/2014 10:13 AM
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88.57% 31

11.43% 4

Q5 Do you see any other critical issues that
will impact the visitor industry on Kaua‘i in

the next three to five years?
Answered: 35 Skipped: 0

Total 35

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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Q6 Please describe additional issues that
you feel are critical to the success and

strength of Kaua‘i's visitor industry.
Answered: 31 Skipped: 4

# Responses Date

1 The island needs to be ahead of the growth for the visitor industry, infracstructure, multi language
communcations - at all levels needs to be addressed.

11/6/2014 9:26 AM

2 A growing portion of Kauai's population are transplants and have not "paid their dues", in other words, they
weren't here during the Depression, World War II or the turn of Statehood to appreciate the "hard working,
agricultural economy of pineapple and sugar industries. Most jobs were hard work, majority of population were
blue-collar laborers, that led a simple life, work hard, long hours 40 hours a week, but enjoy the beauty and
natural resources of the island. Fishing, camping, swimming, family gatherings were a common place. The
visitors that came here during those times, looked to make their fantasy of Hawaii a reality. They found the "aloha
spirit" alive and well because the residents were happy and visitors, for the most part, respected the local people
and tried to learn their culture. Today's visitors come from a 60+hour work week, interested more in engaging in
activities that are out of the ordinary, tube riding in irrigation flumes, zip lining, kayaking, surfing, etc. Instant thrill,
instant gratification and sometimes not physically fit to engage in these activities, which shows a lack of respect
for nature and the potential dangers. Some of these very visitors that came here in the 1980's and 1990's have
fallen in love with the fiscal beauty of Kaua'i, made their wealth in the tech industry, bought a homeand moved
here. Now that they're here, they object to the lifestyle of local people, and want to change the island to a way
they feel they know what is best for everyone concerned. Many have also expressed their concern in too many
visitors and now that they are here on Kauai, they don't want other to come. Concerns include too many rental
cars on Kauai's roads, additional solid waste for our infrastructure/landfill to accommodate,too many vacation
rentals in Hanalei/Haena.

11/5/2014 7:04 PM

3 Other critical issues are resource management and access to clean water and our coastlines. Additionally, the
maintenance of historical and visitor sites, such as Russian Fort on the westside.

11/5/2014 11:31 AM

4 Less government taxation and expectation from visitor industry, especially, accommodations. 11/5/2014 10:32 AM

5 We need better Kaua'i County council support for the visitor industry. Other than one current council person, it
seems others are not as knowlegable as they need to be about how the industry has an econmic impact directly
and indirectly to all residents on Kaua'i. Also, a concern is to be able to recruit qualified employees to fill the many
jobs that the visitor industry provides whether it be in lodging or acitivities or transportation. We need trained
employees that understand that sharing the aloha is important and what we embrace on Kaua'i. Are we setting
our young people up to be ready or trained for success? Part of this stems from the education system (both lower
and higher ed systems). Unfortunately, some lack of support from their parents, family & friends who are "anti-
tourism".

11/5/2014 9:18 AM

6 Airfare prices in general, plus no competition in inter island flights. Traffic Jams that reduce the rural feeling that
Kauai has. People choose to come to Kauai over other islands for its rural charm. Traffic issues spoil the rural
feeling that tourists are seeking. We then lose one of our competitive advantages. We need to keep the Aloha
Spirit alive in new generations that will interact with the future visitors.

11/4/2014 9:44 PM

7 Hawaiian soverenty, if contentious, may be an issue that is criticle to the success and strength of the visitor
industry. Hopefully a partnership will continue to prosper on Kauai so the Hawaiian community can join in
deciding the right path for all concerned.

11/3/2014 1:11 PM

8 Kapaa traffic and N. Shore traffic 11/3/2014 11:44 AM

9 IOncreasing burden of the industry to support the wastefulness of the governmnet spending. 11/1/2014 10:20 AM

10 The GMO issue has been creating some strain on the island, dividing the island. This issue along with other
stresses placed on local landowners (increased taxes) with "outsiders" coming in to purchase property may turn
negatively towards visitors which in turn may create a PR nightmare.

10/31/2014 11:17 PM

11 Air seats and traffic 10/31/2014 9:28 PM
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12 continued open discussion on how best to treat our guests and how to expand our current market share by
explaining the many wonders of this blessed island. Bring the GM's, the S&M directors, the city councel, the KVB,
and any of the other power brokers semi-annually to discuss / stratigize innotives.. .

10/31/2014 7:21 PM

13 Need more direct flights to Kauai. Airline rates needs to be reasonable and also baggage rates. Infra structure.
We need to have four lanes from Hanamaulu intersection to Kapaa town. This is an important area for visitors and
residents to commute. It's only 5 miles.

10/31/2014 7:02 PM

14 Affordable air transport will be key to continue to be competitive in the tourism market. 10/30/2014 10:04 AM

15 Housing shoratage Road infrastructure 10/29/2014 9:10 PM

16 Resolving the GMO controversy and the anti-development movement 10/29/2014 2:04 PM

17 Public health and safety Traffic Public outreach to visitors - show the aloha spirit 10/28/2014 3:23 PM

18 Hawaii Dairy Farm 10/28/2014 2:14 PM

19 One of the issues I feel are critical to the success and strength of Kaua'i's visitor industry is enhancing the
communication channels to reach out the visitors on the "Safeties/Dangers" regarding the lands, rivers/streams
and sea on our island. I can't stress it more that our visitors need to be educated on the safeties/dangers of the
lands, rivers/streams and sea. If they have had a wonderful and safe experience on our island than they can
return home to share those stories to their families and friends. In turn their families and friends would want to
come to our island to experience it for themselves. We could also have visitors that have had a great experience
want to return for more. Although when tragedy does happen on our island than that leaves our visitors with bad
experiences that maybe could have been avoided if the educational piece had reached out to them of the
dangers/safeties of our island. The bad experiences could deter future visitors from wanting to come to our
island. Also what is critical to the success of Kauai is the highest of priority, protection of our natural, cultural, and
historical resources.

10/27/2014 4:35 PM

20 Sufficient road, water & waste water treament infrastructure to meet th demand of a growing population and
visitor industry.

10/27/2014 3:29 PM

21 I think we are going to see more tax increases that will eventual lead to operational changes at hotel there by
affecting employment The county officials need to get engaged

10/27/2014 2:52 PM

22 Kauai must prepare to be a global destination and cater to international visitors Kauai must figure out a way to
maintain our natural resources and parks as a modern destination. Education is key - and we should prepare and
educate our kauai youth on visitor industry opportunities.

10/27/2014 2:15 PM

23 restate it, infrastructure, roads, traffic, and parking in tourist areas. Also crime... 10/27/2014 1:24 PM

24 Management of state and county parks, expansion of shuttle and bus services, and resolution of traffic congestion
issues.

10/27/2014 12:46 PM

25 Capacity 10/27/2014 7:55 AM

26 Infrastructure for visitor and resident amenities still needs attention; safety for visitors cannot be stressed enough. 10/25/2014 11:10 PM

27 Although a sustainable balance is listed earlier in this plan, the issues under it did not really address residents'
concerns as well as island elements that could deter visitors from coming. Currently, Kauai visitors love us
because we are friendly, beautiful, a place where Hawaiian values still are important and there is a wonderful
diversity of people, and this is laid back place where they can hike, swim, etc. However, the lack of adequate
public transportation and the growing number of cars on Kaua'i's roads lead to both visitors and locals being
stuck in traffic. In addition, the developments currently underway or recently completed add to not only that
congestion but are beginning to change the character of the island. Kauai needs to figure out a way to do
PLANNED and only MODERATE growth(complete streets, development only allowed in areas of adequate
infrastructure etc.) so that we a) don't end up destroying the very environment that we locals love and that visitors
want to come to and b) so we do not become a playground for the rich and price out our own residents. In
addition, we (county/state) are not doing enough to make sure we protect our natural resources--clean and
adequate fresh water, a healthy marine ecosystem, controlled run-off, etc.

10/25/2014 3:37 PM

28 Infrastructure is critical Better planning and better building permits that take in to long term effects on
environment Example: building houses on the bottom ridge of Hanalei and thinking opening up a 1500 year old
fish pond will appease everyone when the critical issue is run off to river and bay,change the flow of air and
waves. Hanalei bay is a world wide icon but soon will be just another bay. Roads are not well maintained. Parks
are not well maintained Waste water severe problems Recycle is way behind.... Our guest have much higher
expectations

10/25/2014 2:55 PM
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29 The Kauai Police Dept. Is wholly understaffed, as such fewer resourses will be directed toward crime prevention
and follow-up victimization support for our visitors. National standards show that KPD is 50 officers understaffed.
There has been no beat expansion in 25 years.

10/25/2014 5:13 AM

30 CRIME!! Traffic!! Lack of good infrastructure - bathrooms! Resident's attitudes toward visitors. 10/24/2014 7:35 PM

31 Interpretative services for our Aisian visitors. Advertise more Aisian type of events. 10/23/2014 10:18 AM
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Q7 The 2006 plan outlined seven (7)
objectives, with a variety of recommended
actions for each. For each of the objectives
below, please indicate if you think it should

remain an objective for Kaua‘i's visitor
industry for the next 3-5 years?

Answered: 34 Skipped: 1

YES, include the objective in Kaua‘i's Tourism Strategic Plan Update

NO, the objective should be removed from Kaua`i's Tourism Strategic Plan Update

Objective
1: To make...

Objective
2: To increa...

Objective
3: To increa...

Objective
4: To mainta...

Objective
5: To reinfo...

Objective
6: To...

Objective
7: To establ...

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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94.12%
32

5.88%
2

 
34

94.12%
32

5.88%
2

 
34

94.12%
32

5.88%
2

 
34

100.00%
34

0.00%
0

 
34

94.12%
32

5.88%
2

 
34

97.06%
33

2.94%
1

 
34

93.94%
31

6.06%
2

 
33

# If you answered No to any of these objectives, please explain. Date

1 Too much expectation on this industry and yet, less government support, collaboration and partnership. 11/5/2014 10:40 AM

2 The visitor industry is already contributing too much to the State and Counties. It is time for the State to return a
fair share of the TAT to the industry so the industry can promote the visitor destination area so we can be more
stable in future.

11/3/2014 1:15 PM

3 I remain perplexed as to why the "Tourism" Board is tasked with Residents quality of life. While I understand the
two need each other, I'm not sure I see how Tourism is responsible for residents any more or less than any other
industry.

11/3/2014 11:48 AM

4 I believe the people of Hawaii understand the importance of Tourism and need not be reminded. While Hawaiian
culture is important, we are over focusing the issue and turn off non-Hawaiian population, I am not Hawaiian, and
I feel like my culture is just as important, Hawaii is a melting pot of multi-culture.

11/1/2014 10:27 AM

5 Not a realistic and measurable objective 10/25/2014 5:17 AM

6 It should be noted that the visitor industry DOES give back ALOT already and I just think many people don't know
it. I'm not necessarily asking for MORE, but continue what they have been doing and making sure others in the
community know it (they don't like to brag or pound their chest about all that they do give back to the community -
so not everyone knows about it).

10/24/2014 7:39 PM

 YES, include the
objective in Kaua‘i's
Tourism Strategic Plan
Update

NO, the objective should be
removed from Kaua`i's
Tourism Strategic Plan
Update

Total

Objective 1: To make positive contributions to the quality of life for residents.

Objective 2: To increase the economic contribution of the visitor industry to Kaua‘i.

Objective 3: To increase communications, interactions, and understanding between
stakeholder groups, especially between residents and the visitor industry.

Objective 4: To maintain and improve visitor satisfaction with their experience on
Kaua‘i.

Objective 5: To reinforce authentic Hawaiian culture ensuring the foundation of our
unique sense of place and appropriate recognition of this culture.

Objective 6: To contribute to the preservation and enhancement of the natural
resources on Kaua‘i, including land and ocean.

Objective 7: To establish a process for ensuring Kaua‘i County TSP implementation
and coordination with other county and state plans. Develop a mechanism to track
plan objectives, regularly review scorecards, and make revisions as necessary.
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Q8 How would you rate the importance of
these 7 objectives for Kaua‘i's visitor

industry?
Answered: 34 Skipped: 1

35.29%
12

47.06%
16

14.71%
5

0.00%
0

2.94%
1

0.00%
0

 
34

 
1.88
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6
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1
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1.88

29.41%
10

41.18%
14

26.47%
9
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1
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0

0.00%
0

 
34

 
2.03

50.00%
17

47.06%
16
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1

0.00%
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0.00%
0
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34

 
1.53

45.45%
15

36.36%
12

9.09%
3

9.09%
3

0.00%
0

0.00%
0

 
33

 
1.82

Objective
1: To make...

Objective
2: To increa...

Objective
3: To increa...

Objective
4: To mainta...

Objective
5: To reinfo...

Objective
6: To...

Objective
7: To establ...

0 1 2 3 4 5

 Highest
Importance

High
Importance

Moderate
Importance

Low
Importance

Lowest
Importance

Not
Important/Don't
Consider

Total Average
Rating

Objective 1: To make positive
contributions to the quality of life
for residents.

Objective 2: To increase the
economic contribution of the
visitor industry to Kaua‘i.

Objective 3: To increase
communications, interactions,
and understanding between
stakeholder groups, especially
between residents and the
visitor industry.

Objective 4: To maintain and
improve visitor satisfaction with
their experience on Kaua‘i.

Objective 5: To reinforce
authentic Hawaiian culture
ensuring the foundation of our
unique sense of place and
appropriate recognition of this
culture.
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61.76%
21

32.35%
11

5.88%
2

0.00%
0

0.00%
0

0.00%
0

 
34

 
1.44

29.41%
10

44.12%
15

17.65%
6

5.88%
2

2.94%
1

0.00%
0

 
34

 
2.09

Objective 6: To contribute to the
preservation and enhancement
of the natural resources on
Kaua‘i, including land and
ocean.

Objective 7: To establish a
process for ensuring Kaua‘i
County TSP implementation and
coordination with other county
and state plans. Develop a
mechanism to track plan
objectives, regularly review
scorecards, and make revisions
as necessary.
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Q9 What are the most important current and
emerging trends, whether local, state,

national or international, that might impact
Kaua‘i's visitor industry within the next 3-5

years and should be considered in
developing an updated tourism strategic

plan for the island?
Answered: 27 Skipped: 8

# Responses Date

1 industry growth of visitors to our islands, especially internationally. The island needs to prepare/be ahead of the
growth in this area of visitors.Language barrier will prove to have a negative impact for the island.

11/6/2014 9:29 AM

2 Agriculture and Genetically Modified Organisms are hot topics on Kauai. More education on what exactly is GMO
and what products and foods are a result of the GMO process and how it affects the local population and visitor
industry. As mentioned previously, Hawaii was an agriculture-based industry and while the visitor industry was
growing, the pineapple and sugar industries were waning. What makes Hawaii and Kauai so beautiful is that it
doesn't have the type of residential and business development like Oahu. Visitors loved the "green" landscape.
These same industries used much more pesticides and poisons than today's seed companies and no one
complained. it was a way of doing business. At some point, this vocal minority will affect and have an impact on
the visitor industry. With social media, people are more interested in the "hype" than actual facts. The visitor
industry should be willing to research and acknowledge that many products it uses that contain GMO from soft
drinks to chips, to terry & linen, to ethanol fuel.

11/5/2014 7:21 PM

3 Emerging markets, changing visitor demographics, and reasons why people travel are changing. Kaua'i offers
unique experiences for visitors, especially in ecotourism. We should look to ways to support ecotourism and
better management of our water resources and access to coastal areas. The management and marketing of
historical/cultural sites requires attention and input by stakeholders. Supporting local made products and giving
visitors an opportunity to spend money is crucial to our economy.

11/5/2014 11:40 AM

4 Chinese tourism. 11/5/2014 10:40 AM

5 Increased visitor taxes or industry taxes will price us too high as compared to other visitor destinations. Already
have a perception that Kaua'i has outpriced itself and have turned off some price sensitive markets. More robust
Visitor industry education whether it is adding AOHT similar to what Kaua'i HS has to Kapa'a and Waimea HS.
Have additional high profile annual events - we used to have the Grand Slam of Golf, etc. Currently only
Marathon. We have some annual events but need improve the events so we are able to market gloabally to get
Kaua'i to be front of mind. More robust Hawaiian Cultural events (perhaps to be the high profile annual event)

11/5/2014 9:28 AM

6 Agrotourism, ecotourism, low footprint, tourist activities should be embraced 11/4/2014 9:55 PM

7 The emphais on social media is a hugh trend that is significantly increasing. 11/3/2014 1:15 PM

8 Local/safe food products Recycling Cannabis laws/views 11/3/2014 11:52 AM

9 People seem to be looking for 'authentic experiences', whether cultural, adventure, dining, etc. This could be a
huge opportunity for Kauai. Travelers also seem more technologically savvy and look to social media for ideas,
referrals, planning while on island. Kauai needs to look at how we readily provide information to our guests.
People crave Kauai's natural resources. We must take care of our aina and ocean and public facilities,
particularly parks, restrooms, trails.

11/3/2014 9:41 AM

10 Inter island transportation; with only one major island carrier, it is a monopoly, with airfare continue to increase
and not enough flights to sshedule.

11/1/2014 10:35 AM

11 Maintenance of air seats coming to Kauai is very important in getting the correct number of visitors to the island ~
making it easy to get here from several gateways. Unemployment is going down. Qualified employee candidates
at a reasonable rate may be tight in the near future. Division of the island ~ GMO and Super Ferry type issues
may cause friction between local residents and visitors.

10/31/2014 11:26 PM
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12 airline seats / airfare improve the traffic situation control the VRBO issue (taxes) change the it always rains on
Kauai mentality construct a plan to address abandoned business - Coco Palms / Coconut/s so they are not
decade old eyesores...

10/31/2014 7:31 PM

13 The Industry is doing good teh problem is the counties lst the revenue they generated to support them on each
island now that you want to increase tourism even more you further strain the county resources even more. You
need to return teh TAT back to teh countirs. This has gne beyond helogn the state to destroying the counties
economically and is very unfair to those of us who have to do all the work with the hugh loss in revenues.

10/29/2014 9:15 PM

14 Addressing the potential influx of Chinese and Indian visitors, ensuring we are ready and receivec our fair share 10/29/2014 2:06 PM

15 International marketing to growing Asian countries Improving the local roads and sanitation Improve the parks
Provide MANY excellent restaurant choices at HNL.

10/28/2014 3:28 PM

16 Limitation of funds available to improve and enhance the physical infrastructure on Kauai. Growing issues with
travel from abroad due to increasing restrictions on travel.

10/27/2014 3:35 PM

17 they got rid of the super ferry now they want to get rid of agiculture development what next ??? 10/27/2014 2:55 PM

18 The world has gotten smaller and we need to be prepared to cater to the entirre world with better translation
servives Health epidemics are an ongoing concern and we should be prepared to deal with it. Social Media and
technology continues to evolve and we must remain nimble in managing our strategy through various channels.

10/27/2014 2:31 PM

19 ensure funds go to where we need them to go...vs state wide plans. keep balance of traffic coming in...from a mix
of national and international. work to get more TAT funds where they were intended to help increase marketing
efforts. push infrastructure to help set us up for the years ahead, and minimize issues...

10/27/2014 1:30 PM

20 The new "alternative" accommodations industry and our inability to track, manage or monitor it. The huge
increase in off island homeless. Boldness of property crimes by criminals. Over capacity in some areas and no
way to control it.

10/27/2014 8:03 AM

21 Higher and higher travel costs are encouraging "stay-cations" for Kaua'i residents; inter island air travel should
make travel among the Hawaiian Islands more affordable, so Hawaii state residents can explore and enjoy the
many wonders on each island. What can be done to ease the airport congestion, time-consuming airport details,
car rental hangups, and all those things that make travel so difficult? With improved technology and
communication, some of these hurdles should be overcome.

10/25/2014 11:31 PM

22 With the last recession I believe we should try to plan as best as we can minimize the impacts of one. 10/25/2014 8:35 PM

23 1. Climate change (more and more severe storms, fewer trade winds, more flooding, etc) 2. The interest visitors
have in not only have a beautiful and culturally authentic visit but also, to the greatest extent possible, an
environmentally sustainable visit. 3.The possible loss of Kauai being a favorable destination because we become
more like the other islands in the way of traffic, development etc. I really believe making us a DIFFERENT kind of
destination is our best bet--ecologically responsible, culturally authentic, and with a friendly attitude towards
visitors--which means locals have to be happy about the impact the visitors have on us. 4. More part-year and
time share visitors who do not spend like short-term visitors but also do not seem to engage in supporting the
community like full time residents.

10/25/2014 3:45 PM

24 Airfare Lack of runway for more direct flights Infrastructure Need of better transportation service 10/25/2014 2:57 PM

25 Assisting KPD to increase staffing 10/25/2014 5:18 AM

26 Flights are critical to the survival of Kauai's tourism industry. Crime could ruin our island. If cruise ships start
invading us again, that could be a negative. The international markets can be a good thing or a bad thing,
depending on that market and whether it's a match for our island. I think some international markets are a good
match (Canada, Japan, Germany, UK, Oceania, Korea, not sure about China) and some might not work out. We
won't make improvements in the Japanese market if activities are not willing to invest in translation.

10/24/2014 7:43 PM

27 Basic upgrades at the airport Additional Gate hold rooms Wifi Work stations spaced in the terminal 10/23/2014 10:32 AM
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Q10 The following five (5) actions were the
top strategic priorities included in the 2006
plan. Please read all 5 actions, then select

from the drop-down menu the order of
importance of those you feel are still a

priority today and will remain a priority for
the next 3-5 years. (HINT: The actions will
shift as you enter your priorities and will

show your final priority order.)
Answered: 34 Skipped: 1

61.76%
21

5.88%
2

11.76%
4

11.76%
4

2.94%
1

5.88%
2

 
34

 
4.19

5.88%
2

44.12%
15

17.65%
6

20.59%
7

8.82%
3

2.94%
1

 
34

 
3.18

14.71%
5

14.71%
5

20.59%
7

5.88%
2

41.18%
14

2.94%
1

 
34

 
2.55

8.82%
3

5.88%
2

23.53%
8

44.12%
15

14.71%
5

2.94%
1

 
34

 
2.48

1a. Advocate
for signific...

1e. Support
the developm...

2f. Support
programs to...

3a. Encourage
two-way...

4a. Advocate
for and supp...

0 1 2 3 4 5

 1 2 3 4 5 No
Longer
a
Priority

Total Average
Ranking

1a. Advocate for significant progress and/or completion of
essential infrastructure improvements, including permanent
relief route in Kapa‘a; traffic circulation improvements for
Po‘ipu; cruise ship harbor improvements; Ha‘ena State Park
Master Plan; Princeville/Ha‘ena Park & Ride; Koke‘e Master
Plan, retaining wild land characteristics and minimizing
commercial activities.

1e. Support the development and promotion of community-
driven programs that reinforce the unique sense of place of
communities, such as those with historical and/or cultural
significance.

2f. Support programs to attract employees to the visitor industry
and increase the available workforce.

3a. Encourage two-way communications between residents and
the visitor industry.
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8.82%
3

29.41%
10

26.47%
9

11.76%
4

20.59%
7

2.94%
1

 
34

 
2.94

4a. Advocate for and support the development of a means of
educating visitors prior to or upon arrival on basic information
that will enhance their safety, enjoyment, and appreciation of
Hawaiian culture and understanding of local practices and
understanding about the island’s natural resources. This
includes teaching visitors when not to interact with the
environment, such as: avoid walking on reefs, or touching
wildlife, such as sea turtles, and avoid picking flowers, plants or
leaves. It also includes providing useful information on
accessibility for visitors with disabilities. Visitors should also be
mindful not to introduce nor transport invasive species.
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Q11 Given the objectives you believe still
apply and the trends you foresee for the

next 3-5 years, please describe any
additional visitor industry priorities you feel

should be considered by the Tourism
Strategic Plan Update Advisory Group.

Answered: 14 Skipped: 21

# Responses Date

1 None 11/5/2014 7:24 PM

2 Sustainable practices. The Ahupua'a signage is a great start to highlighting cultural practices. Water, trash,
ecotourism, our parks and recreation, are all important to our residents and visitors. The upkeep and marketing of
cultural/historical sites is a priority.

11/5/2014 11:47 AM

3 Kapaa Permanent relief route is off the table, feeder roads that get locals off of Kuhio Highway are the only near
term traffic solutions.

11/4/2014 10:02 PM

4 Advocate for significant improvement of public parks and trails, including necessary infrastructure (rest facilities,
pavilions, parking, etc.), particularly in popular visitor destinations such as Poipu, Hanalei, Haena, Kokee.

11/3/2014 9:44 AM

5 Educate our government officials the importance of our visiotr industry and it is not a cash cow, that visitors have
a choice to come or not.

11/1/2014 10:36 AM

6 None 10/31/2014 11:38 PM

7 Bringing the Super Ferry back with limited number of cars. Or trade the number of cars from island to island. 10/31/2014 7:23 PM

8 The Plan needs to addresss the impacts to the island ecomiically. Very little of the monies genrated goes to the
counties to supprt them

10/29/2014 9:19 PM

9 less planning, more doing 10/28/2014 3:29 PM

10 We should put as much time into "product care" especially our cultural and environmental attributes which make
us who we are as we do marketing and make sure that HTA and HVCB is on board with allowing us to guide our
funding to do what we know is best for our island and not force us in to generic decisions.

10/27/2014 8:10 AM

11 Do the five priority actions before adding any new ones. 10/25/2014 11:40 PM

12 Advocate and support walkable communities and public transportation developments. Increase the visibility and
real emphasis on ecological and cultural sustainability. Make this approach real, then make it part of the "sell."
Prepare community resiliency in the face of climate change Create ways to engage the part-time visitor to care
about supporting Kauai's efforts to be a model of cultural, economic, environmental and social sustainability

10/25/2014 3:54 PM

13 N/A 10/25/2014 5:22 AM

14 Crime! When rental cars are getting stolen from visitors - we are in a new arena with crime. 10/24/2014 7:48 PM
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Q12 Are there any other comments you'd
like to share about an update to the tourism
strategic plan for Kaua‘i for the period 2015-

2018?
Answered: 11 Skipped: 24

# Responses Date

1 None 11/5/2014 7:24 PM

2 City Council officials need to cleraly undrstand the side effect of increasing taxes on the industry can lead to less
visitors and less tax.

11/1/2014 10:36 AM

3 None 10/31/2014 11:38 PM

4 Reduce the real estate taxes. So Residents can afford to live in Kauai to take care of the visitors. 10/31/2014 7:23 PM

5 Give the counties the TAT back and increase it 10/29/2014 9:19 PM

6 no 10/28/2014 3:29 PM

7 work to increase funds to the KVB, so they can increase efforts, the budget has barely moved and the need is so
great.

10/27/2014 1:32 PM

8 Is there any way to follow what is being done to achieve the actions that are selected before the next time it
comes to revise the SP?

10/25/2014 11:40 PM

9 Mahalo for asking for my input!! KCC would like to help in whatever way we can! 10/25/2014 3:54 PM

10 While very important, Kauai is too heavily invested in tourism; we need to diversify our economy towards a more
sustainable job market.

10/25/2014 5:22 AM

11 ENFORCEMENT of rules needs to happen (DLNR, TVR's, bad signage not adhering to outdoor circle rules, etc.,
etc.) People are getting away with things that are illegal and know they can - then when you try to enforce the rule
that is there - people complain (selling crappy jewelry on the beach or at Wailua Falls has never been legal - it's
just not enforced but once in a Blue Moon).

10/24/2014 7:48 PM
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41.94% 13

16.13% 5

6.45% 2

6.45% 2

19.35% 6

9.68% 3

Q13 What type of enterprise do you
represent?

Answered: 31 Skipped: 4

Total 31

Business
providing...

Tourism-related
business not...

Other business

Business
association

Government
agency or...

Other

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Business providing direct service to visitors

Tourism-related business not providing direct service

Other business

Business association

Government agency or elected official

Other
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3.33% 1

6.67% 2

6.67% 2

3.33% 1

46.67% 14

16.67% 5

13.33% 4

0.00% 0

3.33% 1

Q14 What job title is most closely related to
yours?

Answered: 30 Skipped: 5

Total 30

# Other (please specify) Date

Owner

President or
CEO

Executive
Director

Vice President

General Manager

Director

Manager

Assistant
Manager

Administrative
Staff

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Owner

President or CEO

Executive Director

Vice President

General Manager

Director

Manager

Assistant Manager

Administrative Staff
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1 Assistant Professor 11/5/2014 11:48 AM
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100.00% 16

93.75% 15

93.75% 15

100.00% 16

Q15 If you are willing to be contacted about
your input to this survey for purposes of

any clarification that may be needed, please
complete the information below.

Answered: 16 Skipped: 19

# First and Last Name Date

1 George Costa 11/5/2014 7:25 PM

2 Candace M. Tabuchi 11/5/2014 11:49 AM

3 Denise Wardlow 11/5/2014 9:30 AM

4 Neill Sams 11/4/2014 10:04 PM

5 Hilmy Dole 10/31/2014 7:25 PM

6 Robert Westerman 10/29/2014 9:20 PM

7 Tom Canute 10/27/2014 3:39 PM

8 Mark Stein 10/27/2014 1:33 PM

9 Nalani Brun 10/27/2014 8:11 AM

10 Laura Richards 10/26/2014 8:51 AM

11 Carol Yotsuda 10/25/2014 11:42 PM

12 Lenny Rapozo 10/25/2014 8:38 PM

13 Helen Cox 10/25/2014 3:54 PM

14 Darryl D. Perry 10/25/2014 5:24 AM

15 Sue Kanoho 10/24/2014 7:48 PM

16 Dennis neves 10/23/2014 10:37 AM

# Business/Organization Date

1 County of Kauai - OED 11/5/2014 7:25 PM

2 Kaua'i Community College 11/5/2014 11:49 AM

3 The Westin Princeville Ocean Resort Villas 11/5/2014 9:30 AM

4 Kapaa Business Association 11/4/2014 10:04 PM

5 Kauai Shores hotel 10/31/2014 7:25 PM

6 Kauai Fire Department 10/29/2014 9:20 PM

7 First Hawaiian Bank 10/27/2014 3:39 PM

8 Enterprise Holdings (rent a car, Alamo, National, Enterprise) 10/27/2014 1:33 PM

Answer Choices Responses

First and Last Name

Business/Organization

Phone

Email
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9 County of Kauai 10/27/2014 8:11 AM

10 Garden Island Arts Council 10/25/2014 11:42 PM

11 County of Kauai 10/25/2014 8:38 PM

12 Kauai Community College 10/25/2014 3:54 PM

13 Kauai Police Dept. 10/25/2014 5:24 AM

14 KVB 10/24/2014 7:48 PM

15 DOTA 10/23/2014 10:37 AM

# Phone Date

1 241-4946 11/5/2014 7:25 PM

2 245-8237 or 639-3634 11/5/2014 11:49 AM

3 808-827-8707 11/5/2014 9:30 AM

4 808-651-4237 11/4/2014 10:04 PM

5 808 822 2311 10/31/2014 7:25 PM

6 808-241-4975 10/29/2014 9:20 PM

7 (808) 652-6495 10/27/2014 3:39 PM

8 808-838-2983 10/27/2014 1:33 PM

9 808-652-3304 10/27/2014 8:11 AM

10 808 245 2733 10/25/2014 11:42 PM

11 Dept. Parks and recreation. 10/25/2014 8:38 PM

12 808 245-8210 10/25/2014 3:54 PM

13 8082411600 10/25/2014 5:24 AM

14 808-245-3971 10/24/2014 7:48 PM

15 809 2743805 10/23/2014 10:37 AM

# Email Date

1 gcosta@kauai.gov 11/5/2014 7:25 PM

2 yimtabuc@hawaii.edu 11/5/2014 11:49 AM

3 denise.wardlow@westin.com 11/5/2014 9:30 AM

4 htdd@aloha.net 11/4/2014 10:04 PM

5 hdole@aquaresorts.com 10/31/2014 7:25 PM

6 rwesterman@kauai.gov 10/29/2014 9:20 PM

7 tcanute@fhb.com 10/27/2014 3:39 PM

8 mark.stein@ehi.com 10/27/2014 1:33 PM

9 nbrun@kauai.gov 10/27/2014 8:11 AM

10 Generalmanager@hcr.com 10/26/2014 8:51 AM

11 giac@icloud.com 10/25/2014 11:42 PM

12 lrapozo@kauai.gov 10/25/2014 8:38 PM

13 helencox@hawaii.edu 10/25/2014 3:54 PM

14 dperry@kauai.gov 10/25/2014 5:24 AM
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15 skanoho@hvcb.org 10/24/2014 7:48 PM

16 Dennis.l.neves@hawaii.gov 10/23/2014 10:37 AM
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